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Disclaimer

This report was provided to inform and assist the City of Airdrie with the 2026 Resident Satisfaction Survey.

Deloitte does not assume any responsibility or liability for losses incurred by any party because of the circulation, publication, reproduction, or use of this
report contrary to its intended purpose. This report has been made only for the purpose stated and shall not be used for any other purpose. Neither this
report (including references to it) nor any portions thereof (including without limitation the identity of Deloitte or any individuals signing or associated with
this report, or the professional associations or organizations with which they are affiliated) shall be disseminated to third parties by any means or included in
any document without the prior written consent and approval of Deloitte.

Our report and work product cannot be included, or referred to, in any public or investment document without the prior consent of Deloitte LLP. The analyses
are provided as of June 19, 2026 and we disclaim any undertaking or obligation to advise any person of any change in any fact or matter affecting this
analysis, which may come or be brought to our attention after the date hereof. Without limiting the foregoing, if there is any material change in any fact or
matter affecting the analyses after the date hereof, we reserve the right to change, modify or withdraw the analysis.

Observations are made based on economic, industrial, competitive and general business conditions prevailing as at the date hereof. In the analyses, we may
have made assumptions with respect to the industry performance, general business and economic conditions and other matters, many of which are beyond
our control, including government and industry regulation. No opinion, counsel, or interpretation is intended in matters that require legal or other
appropriate professional advice. It is assumed that such opinion, counsel, or interpretations have been, or will be, obtained from the appropriate professional
sources. To the extent that there are legal issues relating to compliance with applicable laws, regulations and policies, we assume no responsibility, therefore.
We believe that our analyses must be considered as a whole and that selecting portions of the analyses, or the factors considered by it, without considering
all factors and analyses together, could create a misleading view of the issues related to the report. Amendment of any of the assumptions identified
throughout this report could have a material impact on our analysis contained herein. Should any of the major assumptions not be accurate or should any of
the information provided to us not be factual or correct, our analyses, as expressed in this report, could be significantly different.
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Background and Methodology
The objectives of the City of Airdrie 2026 Resident Satisfaction Survey were to...

743\
&
Measure current resident Identify key drivers of satisfaction Benchmark performance and track
satisfaction and sentiment and priority areas for action trends over time

Survey Methodology

* Survey data was gathered through Computer Assisted Telephone Interviews (CATI).

« Following the telephone survey, an open online survey link was made available to allow broader participation and ensure all interested individuals had

an opportunity to share their views.
« The open link survey was open from May 4 to May 15, 2026. The online survey received a total of 417 completed responses.
« This report presents findings from the online survey. As participation was open and not based on random selection, the results are not statistically

representative of the full City population; rather, they provide directional insights and additional context from residents who did not participate in the

telephone survey.
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Quality of life (1/2)

Quality of life ratings

5% |

® Very poor M Fair M Good M Verygood

Online Results vs. Phone

Phone (n=396) 50% 31% 81%

Online (n=417) 42% 23% 65%

B Good M Very Good

Changes in quality of life
over the past three years

Net negative: -55%
A

B Worsened M Stayed the same B Improved

Online Results vs. Phone

Phone (n=391) 32% 57% I8 Net: -44%

Online (n=409) 61% 33% ¥4 Net: -55%

m Worsened M Stayed the same B Improved

Q: To start off, how would you rate the quality of life in the City of Airdrie today? Would you say it is... (n=417)
Q: Do you feel that the quality of life in the City of Airdrie in the past three years has (n=409)
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Quality of life (2/2)

Satisfaction with factors

related to quality of life

Availability of parks and greenspaces _ 80%
Events and festivals _ 76%
Airdrie is a safe place to live _ 75%
Pedestrian and cyclist infrastructure _ 75%
Environmental protection practices _ 74%
Arts & cultural programs and events _ 72%
Availability of housing [ N | NI 5%
Sense of belonging _ 61%
Accessibility of City facilities and infrastructure _ 51%
Management of city issues _ 49%
Local amenities _ 49%
I 5%
N 45%
N 40%
N 57%
N 4%
I o7
B o0

W Somewhat satisfied and very satisfied

Housing that is affordable

Road networks and bridges

Recreational facilities and programming

K-12 education

Overall cost of living (aside from housing)
Management of community growth and development

Availability of health and medical services

Online survey results vs. phone*

Factor Online

Availability of parks and greenspaces 80%
Events and festivals 76%
Airdrie is a safe place to live 75%
Pedestrian and cyclist infrastructure 75%
Environmental protection practices 74%
Arts & cultural programs and events 72%
Availability of housing 65%
Sense of belonging 61%
Accessibility of City facilities and infrastructure 51%
Management of city issues 49%
Local amenities 49%
Housing that is affordable 45%
Road networks and bridges 45%
Recreational facilities and programming 40%
K-12 education 37%
Overall cost of living (aside from housing) 34%
Management of community growth and

development 27%
Availability of health and medical services 20%

Phone
91%
80%
89%
85%
88%
80%
72%
85%
69%
68%
68%
55%
63%
58%
57%
51%
56%

29%

% Difference
-11%
-4%
-14%
-11%
-14%
-8%
-71%
-24%
-18%
-19%
-19%
-10%
-19%
-18%
-20%
-18%
-30%

-8%

Q: Please tell me how satisfied you are with each of the following quality of life factors related to living in the City of Airdrie. (n=416)
* 'Somewhat satisfied and very satisfied’ responses (online n=416; phone n=401).
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Service satisfaction
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Service satisfaction (1,2

Satisfaction with services

Overall satisfaction with
services provided by the City

63%
A

B Somewhat dissatisfied

M Very dissatisfied

B Somewhat satisfied B Very satisfied

Online Results vs. Phone

Phone (n=395) 60% 15%

Online (n=415) 53% 10% DA

B Somewhat satisfied M Very satisfied

75%

provided by the City

Airdrie Fire [N 07%
Bert Church Theatre [INNINNEGEGGEEE 39%
Recycle depot programs  [NNENEGEGEGEGEEEEEEE 33%
Chinook Winds Park [ININNEGEGEGNNNE 37%
Curbside organics collection [INNNGTEEEE 57%
Online services/MyAirdrie [ INNNRNEIEIEN 36%
Curbside recycling collection NN 36%
Parks, pathways, and open spaces [N 35%
Public Library [N 53%
City website NN 32%
Outdoor City recreation facilities [ INGNINGINIGNGNGENE 76%
RCVMP N 75%
Ron Ebbesen Arena and Plainsmen Arena [N /5%
Utility services  [INNINGEGNGE 71%
Town and Country Centre [ NNNEGEGE 71%
Residential garbage collection |GG 3%
Summer road maintenance |GG 4%
Infrastructure maintenance and replacement [INNINEGE 56%
Winter snow and ice control [ NN 55%
Genesis Place Recreation & Wellness Centre | NN 52%
Airdrie Transit [ INNEGEGE 24%

B Somewhat satisfied and very satisfied

Q: Overall, how satisfied with the quality of services provided by the City of Airdrie? (n=415)
Q: And how satisfied are you with each of the following services provided by the City of Airdrie? (n=413)

© Deloitte LLP and affiliated entities.
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Service satisfaction (2/2)

Online survey results vs. Phone*

Factor Online Phone % Difference
Airdrie Fire 97% 98% -1%
Bert Church Theatre 89% 93% -4%
Recycle depot programs 88% 92% -4%
Chinook Winds Park Chinook Winds Park (skate park, spray park, toboggan hill, multi-use court) 87% 95% -8%
Curbside organics collection 87% 88% -1%
Online services/MyAirdrie (e.g., bill payments, permits, notifications) 86% 87% -1%
Curbside recycling collection 86% 89% -3%
Parks, pathways, and open spaces 85% 95% -10%
Public Library 83% 88% -5%
City website 82% 88% -6%
Outdoor City recreation facilities such as ice rinks, soccer fields, and playgrounds 76% 87% -11%
RCMP 75% 83% -8%
Ron Ebbesen Arena and Plainsmen Arena 75% 83% -8%
Utility services (including water and sewer) 71% 84% -13%
Town and Country Centre 71% 90% -19%
Residential garbage collection 68% 82% -14%
Summer road maintenance 64% 77% -13%
Infrastructure maintenance and replacement 56% 74% -18%
Winter snow and ice control 55% 66% -11%
Genesis Place Recreation & Wellness Centre 52% 79% -27%
Airdrie Transit 44% 70% -26%

Q: And how satisfied are you with each of the following services provided by the City of Airdrie? (n=413)
* ‘Somewhat satisfied and very satisfied’ responses (online n=413; phone n=401).
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Section 4:
Value for taxes

© Deloitte LLP and affiliated entities.



Value for taxes

Perceived value for taxes

W Very poor value M Poorvalue M Goodvalue B Verygood value

Online Results vs. Phone

Online (n=384) 39% by 43%

B Good value W Very good value

Resident preferences for
taxation

17%

Cut services to reduce current tax level
21%

Cut services just enough to maintain
current tax level

Increase taxes just enough to maintain
services

19%
Increase taxes to enhance or expand

services
20%

B Phone (n=397) M Online (n=417)

28%

29%

31%

37%

Q: Thinking about all the programs and services you receive from the City of Airdrie; for your tax dollars would you say that overall, you get...? (n=384)

Q: To deal with this situation, which one of the following options would you like the City to pursue? (n=417)

© Deloitte LLP and affiliated entities.
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Section 5:
Safety issues
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Safety issues

Agreement with statements related to community
safety in Airdrie

| feel safe walking alone
in my neighbourhood 27% 65%

92%
during the day

Airdrie is doing a good

job of keeping the 48% 24% 72%
community safe

in my neighbourhood 38% 25% 63%
after dark

i Walklng = _

B Somewhat agree B Strongly agree

Online survey results vs. Phone*

97%

| feel safe walking alone in my
neighbourhood during the day

92%

88%

Airdrie is doing a good job of keeping
the community safe
72%

83%

| feel safe walking alone in my
neighbourhood after dark

63%

B Phone (n=397) m Online (n=414)

Q: Please indicate your level of agreement with the following statements regarding community safety within the City of Airdrie: (n=414)

* 'Somewhat satisfied and very satisfied’ responses

© Deloitte LLP and affiliated entities.
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Section 6:
Contact with the City and customer service
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Contact with the City and customer service (1/2)
City department most recently

Recent contact with the City of Airdrie Staff
% who have contacted the City in the past year contacted

Genesis Place mmm 13%

ontine (n=417) | 62%
Call Centre / Contact Centre mmmmm 13%

Phone (n=401) |GGG 45 Waste & Recycling = 10%
Building Inspections Wl 7%
Utility Administration Wl 7%
RCMP M 6%

Airdrie customer service rating

Public Works (Roads & Water) M 6%

81%
Taxation M 4%

1
f \
Parks M 4%

9% 10% 33% 48%
Municipal Enforcement M 4%

Airdrie Fire Department B 3%
Planning B 2%

M Very poor MPoor M Good M Verygood
Transit 1 2%

Online Results vs. Phone
Bert Church Theatre 1 2%
Arenas | 1%

Phone (n=183) e 57% 87%
Assessment | 1%

Other W 11%

Don't Know/Unsure W 3%

H Good M Very good

Q: In the past year, have you had contact, whether in person, over the phone, in writing or on the Internet, with a City of Airdrie staff member? (n=417)
Q: Thinking of your latest contact with the City of Airdrie, how would you rate the customer service you received? (n=257))
Q: Thinking about the staff member you last had contact with, which department were they from? (n=183)

© Deloitte LLP and affiliated entities.




Contact with the City and customer service (2/2)

How customer service

compared to expectations

Net positive: +15%
|

B About what you expected

B Worse than you expected
M Better than you expected

Online Results vs. Phone

Phone (n=183) 16% 51% 33% Net: +17%

Online (n=257) 16% 53% 31% Net: +15%

B Worse than you expected
M Better than you expected

B About what you expected

Satisfaction with factors related to

Q: And would you say the customer service you received was...? (n=258)
Q: How satisfied are you with the following factors related to the City of Airdrie’s customer service: (n=184)
* ‘Somewhat satisfied and very satisfied’ responses (online n=294; phone n=183)

© Deloitte LLP and affiliated entities.

customer service interactions

Staff's courteousness _ 89%
The ease of reaching staff || NN NN 6
staff's knowledge || NRENIEGEGEGEG 33%
The speed and timeliness of service _ 82%
Staff's ability to resolve your issue _ 75%

B Somewhat satisfied and very satisfied

Online Results vs. Phone*

Factor Online Phone % Difference
Staff’s courteousness 89% 89% 0%
The ease of reaching staff 86% 83% +3%
Staff’s knowledge 83% 86% -3%
The speed and timeliness of service 82% 83% 0%
Staff’s ability to resolve your issue 75% 79% -4%
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Communications and public engagement
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Communications and public engagement (1/2)

Main sources of information about City services

city website || [ N 2

Social Media _ 54%
Friends/Family/Word of Mouth - 21%

Air106.1FM [N 20%

Newspapers - 16%

Reader Board/Community o
signs/Road signs - 12%

"Airdrie Today" (e-newsletter) . 8%
Call Centre / Contact Centre . 8%
City employees . 6%

Councillor I 4%

Go to City Hall [ 4%

Other (Please specify) I 2%

Don't Know/Unsure | 1%

Sources
City Website
Social Media
Friends/Family/Word of Mouth
Air 106.1 FM
Newspapers
Reader Board/Community signs/Road signs
“Airdrie Today” (e-newsletter)
Call Centre / Contact Centre
City employees
Councillor
Go to City Hall
Other

Don't Know/Unsure

Online survey results vs. Phone*

Online

76%

54%

21%

20%

16%

12%

8%

8%

6%

4%

4%

2%

1%

Phone

69%

9%

2%

0%

2%

1%

1%

6%

1%

0%

4%

24%

% Difference

+7%

+45%

+19%

+20%

+14%

+12%

+8%

+2%

+6%

+4%

-1%

-22%

+1%

Q: In general, when you need to get information on the City and its services, what is your main source of information? (n=417)
* Online (n=417); Phone (n=397)

© Deloitte LLP and affiliated entities.
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Communications and public engagement (2/2)

Satisfaction with public Participation in public
engagement options engagement over the past year
(o)
6A4A, 64%
[ \
48%
41%
35%
11%
1%
m Very dissatisfied B Somewhat dissatisfied Online (n=417) Phone (n=397)

- - - -
Somewhat satisfied Very satisfied EYes HNo Don't know/Unsure

Online Results vs. Phone Experiencing barriers to participating in
public engagement opportunities

61%

57%
Phone (n=394) 57% 16% 73%
42%
24%
16%
Online (n=371) 45% 19% 64% °
1%

B Somewhat satisfied B Very satisfied Online (n=245) Phone (n=270)

BYes MENo Don't know/Unsure

Q: How satisfied are you with the opportunities for public engagement in Airdrie — to provide input and share your comments on topics that matter to you? (n=371)
Q: Have you participated in any public engagement opportunities, such as surveys (not including this one), open houses, focus groups, or public hearings provided by the City of Airdrie in the past 12 months? (n=417)
Q: Is there anything preventing you from participating in public engagement opportunities provided by the City of Airdrie? (n=245)

© Deloitte LLP and affiliated entities.
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Demographics
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Demographics

Age group Gender

0,
761%

11% Online (n=417) 65%

18-34
29%

35-44
B Woman B Man
45-54
Airdrie business owner
55-64

20%

65+

13%

B Online (n=417) ™ Phone (n=397)

uYes mNo

Q: What year were you born in? (n=417)
Q: Which of the following best describes your gender? (n=417)
Q: Do you own/operate a business in Airdrie? (n=417)

© Deloitte LLP and affiliated entities.




About Deloitte LLP

Deloitte is the brand under which tens of thousands of
dedicated professionals in independent firms throughout the
world collaborate to provide economic development expertise,
strategic planning, market research, audit, consulting, financial
advisory, risk management and tax services to clients. We have
more than 225,000 professionals in 47 member firms in 150
countries. It has operated since 1845. Deloitte LLP is the
Canadian member firm of this global network and has several
offices across Canada, including Toronto, Vaughan, Burlington,
Ottawa, Calgary, Edmonton, Halifax, Montreal, and Vancouver.

Deloitte’s Market Research Capabilities

In 2017, we started a Market Research and Analytics
Division. The division is focused on gathering local market
intelligence. The statistically reliable data from businesses,
consumers, and citizens is gathered and analyzed with
methods that ensure applicability to strategy and action
planning. Bringing these capabilities in-house has
positioned us to better integrate the latest market research
innovations into our work, and to provide the most diverse
array of market intelligence supports for our clients.

© Deloitte LLP and affiliated entities.

Contact
Chris Bandak

Economic Advisory, Managing Director

cbandak@deloitte.ca

Simon Webb

Economic Advisory, Manager

swebb@deloitte.ca

lvana Bjelakovic
Economic Advisory, Senior Consultant

ibjelakovic@deloitte.ca

Lucie Lundenberg
Economic Advisory, Analyst

llundenberg@deloitte.ca
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